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表 1       盈利敏感性综合分析表 
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销售数量 ＋1%  
销售价格 ＋1%  
单位变动成本 ＋1%  
固定成本 ＋1%  
经营性固定成本＋1%  
财务性固定成本＋1%  





总风险杠杆=DCL= DOL×DFL 单位变动成本=B 








































































































































































































































































































































































































































































































































































































































表 2     风险敏感性综合分析表 
各种因素变化 总风险变化的百分比 经营风险变化百分比 财务风险变化百分比 
销售数量 ＋1%  
销售价格 ＋1%  
单位变动成本 ＋1%  
























表 3   不同因素对盈利能力、风险水平和企业价值影响的综合分析表 
影响因素 盈利能力 风险水平 企业价值 
销售价格    
销售数量    
生产成本    
…….    
费用    
…….    
综合情况    
 
 
On Theory and Method of Corporate Value Plan 
 
Xiong Chu Xiong  
(Business School of Shenzhen University) 
 
Abstract:  Many scholars agree the point of view that basic objective of corporate management is business 
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value maximum, but it difficulty how to plan and achieve this objective in actuality. These difficulties include lack 
possibility of business value and lack effective method make business value plan. The article tries to discuss 
these problems. Business value is function about profit ability and risk level, so business value plan should be 
made as follows: the first, it should make corporate profit ability and risk level plan; the second, it determines 
corporate value throw combining profit ability with risk level; the last, it chooses the project that can business 
value maximum. 
Key words: Corporate value, Plan, Sensitive analysis, Profit ability, Risk level. 
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